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Our Agenda

A Sweeter Future reflects the most important topics where Cloetta impacts
the economy, environment, and society. The importance of our topics is
determined by the degree of impact caused by our activities throughout the
value chain and how much the issues impacts our business strategy.

Material topics Approach: Targets and ambitions:
» Food safety Our consumers are at the center « Offer more vegan options
« Consumer health of our business and their needs - Offer sugar-free, less sugar, as well as
« Consumer and product drive our product innovation. options with functional ingredients
transparency All this while ensuring safe, high < Supporting dental health with our
quality, transparently labeled and xylitol products

trusted products.

For People
|
Material topics Approach: Targets and ambitions:
« Happy and healthy employees Our internal programmes focus « Continue to work towards zero work-related
» Occupational health and safety on health, safety, and well-being accidents
» Equality and diversity in the for our employees. Participating « Cloetta Engagement survey to be in line with
workplace inimpact-focused partnerships the global benchmark by 2025
- Competence development and and dialogues works towards « All Cloetta markets running a purpose-driven
retaining employees improving living conditions in our community engagement initiative by 2025
» Community involvement supply chain. Through commu- » Maintain existing partnerships and initiate
» Living conditionsin the nity involvement and marketing anew collaboration to improve living
supply chain our productsinaresponsible conditions in our supply chain by 2025
* Human and labour rightsin way, we set a positive example.
the supply chain
- Responsible marketing

For the Planet

Material topics Approach: Targets and ambitions:
« Traceability of resources Climate Action, Sustainable » 46 per cent absolute greenhouse gas emis-
- Waste management Sourcing, and Less and Better sions reduction by 2030 compared to 2019
« Climate action Packaging are our three main pri- base year emissions
» Transport and logistics orities inimproving our footprint. « 100 per cent recyclable packaging by 2025
« Less and Better Packaging Within these, we work towards « 100 per cent packaging from renewable
« Biodiversity impact from key improving the environmental sources or recycled materials by 2030
raw materials performance of our suppliers, » Engage all key suppliers to set their own
» Energy use assessing topics like biodiver- emission reduction targets by 2025
» Food waste sity, energy usage, waste, and » With palm oil-based vegetable oils, continue
emissions in our own operations to source 100 per cent RSPO segregated
but also in our supply chain. certified palm oil
« Maintain 100 per cent Rainforest
Alliance certified cocoa

* The prior target regarding candy and pastilles with non-artificial colors and flavors was accomplished in 2022.
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